Name________________________

4.3 Outline	 Why is Popular Culture Widely Distributed?
A. Diffusion of Popular Housing, Clothing and Food
Housing
a. Housing built since 1940s_________________________________________________________
b. Modern style___________________________________________________________________ ____________________________________________________________________________________________________________________________________________________________
c. Neo-eclectic styles_______________________________________________________________________________________________________________________________________________________ ______________________________________________________________________________
Clothing
d. 2 influences on clothing styles are_________________________________________________________________
e. Paris, _________, London,___________, New York> factories in _______________ >sold in __________________
f. ______ week reproduction time because of the diffusion of ____________________________
g. Jeans_______________________________________________________________________________________________________________________________________________________
Food Customs
h. Alcohol and Fresh produce________________________________________________________ ____________________________________________________________________________________________________________________________________________________________
i. Wine production is influenced by environment and folk food customs. Soil type, climate and heritage encourage certain wine production.
B. Role of TV/Internet in diffusing popular culture
a. Popular leisure activity because ___________________________________________________________________
b. 1945______________, 1949_______________, 1951_______________ 1955_______________
c. 1st____________ 2nd _______________ 3rd _______________ 4th ________________________
d. 1981___________, 1990______________, 2000_____________, 2003____________________
Government Control of T.V.
a. U.S. stations are privately owned and collect revenue_______________________________________ but in most non western countries __________________________________________________________________________
b. Satellites__________________________________________________________________________________________________________________________________________________________________________________________________________________________________
4.4 Outline 		Why Does Globalization of Popular Culture Cause Problems?
A. Threat to Folk Culture
a. Clothing______________________________________________________________________________ _____________________________________________________________________________________ _____________________________________________________________________________________
b. Taliban women status___________________________________________________________________ _____________________________________________________________________________________ _____________________________________________________________________________________
c. Effects of contact with popular culture on women ___________________________________________ _____________________________________________________________________________________
d. T.V. viewed as a new form of imperialism __________________________________________________ _____________________________________________________________________________________
e. Associated Press/Reuters monopoly ______________________________________________________ _____________________________________________________________________________________
f. Freedom of the press___________________________________________________________________
B. Environmental Impact of Popular Culture
a. Popular Culture can significantly _________________________________________________________
b. Popular Culture imposed on an environment whereas Folk culture _____________________________
c. Golf courses are an example of modification for popular culture leisure activities. _________________ __________________________________________________________________________________________________________________________________________________________________________
d. Uniform appearance of landscapes spatially distributed to promote product recognition
e. Fast Food restaurants(Franchise)__________________________________________________________ _____________________________________________________________________________________
f. Global diffusion of uniform landscape _____________________________________________________ _____________________________________________________________________________________
g. Negative Environmental Impacts include increased demand of natural resources and pollution
h. Demand of natural resources ___________________________________________________________ ____________________________________________________________________________________
i. Pollution ____________________________________________________________________________
____________________________________________________________________________________
C. Summary __________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
D. Case study __________________________________________________________________________________ __________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
